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Get the notes & handouts!
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Get all of today’s goodies! 

milesdesign.com/FLASH



@JoshMiles

Uber // SMPS Northeast Regional Conference

@JoshMiles    @Cathy_H

Let’s chat at the end…
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Write down your questions—Q&A afterwards. 

Tweet @Cathy_H and @joshmiles 

Instagram @joshmilesdesign
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The Problem: 
Acoustic Dimensions



Content Marketing POWERHOUSE
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What this sounds like 
to your agency:
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HOLY TIMELINE,  
BATMAN!
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How Long Does 
Rebranding Take?
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The Process:  
Idibri



@JoshMiles    @Cathy_H

Brand Change as a 
Series of Tasks
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C O L O R  S E Q U E N C E

APPROVED COLOR PALETTE
—
The approved color palette for the Idibri 

brand is represented below. For internal 

or external use the Idibri brand also 

has nicknames/secondary descriptors 

for each color.

• Pantone 172 U (Warm Red)

• Pantone 431 U (Dark Gray)

• Pantone 427 U (Light Gray)

• Pantone 3115 U (Light Blue)

• Pantone 308 U (Dark Blue)

• Pantone 361 U (Bright Green)

How to Prevent 
Circular Decision 
Making
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O U R  S E RV I C E S

Communication  
is Key
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A New Identity
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The Results



After: IDIBRI.COM

Before: ACOUSTICDIMENSIONS.COM
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Enverity
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Is Flash Branding 
Right for  
Your Team?

1

Transformative 
Experience

BOLD BRAND ESSENCE

4

2

3

SECTION ONE  |   BRAND VOICE
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Can you handle the Flash?

26

How will this work with your culture? 

What is driving it? Timeline, internal change? 

Do you have the big 3? People, executing tasks, 
reporting progress  

Are you prepared to iterate and approve 
quickly? No U-Turns!



@JoshMiles    @Cathy_H

If your company 
doesn’t value  
marketing, then 
branding will 
never be a FLASH.

TWEET THIS!
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Much love.
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Q&A
Get all of today’s goodies! 
milesdesign.com/FLASH


