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This past August, after a long morning of planning and 
brainstorming for the 2019-2020 program year, the Chapter 
Board and Committee Chairs decided to go out for lunch. Over 
lunch, I asked the team for ideas for a theme for the year, and 
jokingly someone mentioned “Hit the Mark”.  Clearly a play on my name, we had a 
good laugh about it and continued to brainstorm.  Later that evening as I continued 
to consider what the theme would be, “Hit the Mark” kept coming to mind.  I 
had created some new goals for the chapter as well as some personal goals for 
myself.  What better way to stay on track and keep focused on the new goals than to 
consistently aim to “HIT the MARK”?!?  

At that time, none of us could have imagined how drastically the mark would be 
moved.  We are all finding ourselves in a place of adjusting to this moving target. Our 
personal lives have been altered and our professional lives are different than they 
were just a few months ago.  As the target has shifted, our board continues to aim to 
meet the needs of our members.  We have adjusted our focus to on-line events for 
now.  We welcomed our new members virtually with a chapter overview and virtual 
happy hour, we hosted a working from home virtual roundtable, and just recently 
hosted 40 members and guests for an on-line InDesign Live for A/E/C Marketers 
training.   

I assure you that our board and committee chairs continue to meet and plan for our 
chapter.  I am pleased to share, as you will read in this newsletter, that our 2020-
2021 Board has been announced and the future of our chapter is in good hands.  As 
we continue to plan programming, please know that your safety and well-being is 
of the utmost importance to us.  Although we are eager to meet in person again, we 
will continue to adhere to guidelines set forth by government officials and guidance 
provided from SMPS headquarters.  We are in communication regarding best 
practices and safety measures that will be required as restrictions are lifted and 
we cautiously shift back to in-person meetings. As we strive to continue to meet 
the needs of our members, if there is anything we can do for you, please reach out.  
Through your SMPS membership, you have a network of friends and colleagues 
that are here to help and support you as we all navigate these changing times. If 
you have suggestions for meeting ideas, please share those thoughts with us. If 
you are interested in becoming more involved, we always 
welcome new volunteers. As we all continue to adjust to 
this constantly moving target, please know that our goal of 
serving our members and helping them to learn and grow 
in their careers is still our priority. Let’s continue to keep 
the lines of communication open, continue to learn, and 
continue to stay connected.  We are all in this together and I 
remain hopeful that we will all be back together again soon!

Ann Mark 
President, SMPS Central PA
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https://mergedanalytics.com/
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Upcoming Events

Connect with us!Connect with us!
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Announcements & Events

Visit smpscentralpa.org  
for up-to-date information 

on our upcoming events!

Will “Lean Thinking” Revolutionize 
the Proposal Process?

SMPS Central PA’s A/E/C Golfing 
“Fore” Business

Jennifer Knox, PE 
Senior Engineer/PM 
Harnden Construction Services, LLC

Sandy Stone 
Marketing Assistant 
Providence Engineering

William Sutton 
VP Customer Experience 
Mowery

Lindy Bowser 
Bus. Dev. & Marketing 
Campbell Associates

Erin Bray 
Marketing Coordinator 
Modjeski and Masters

Welcome New Members!

Ann Leiner, Founder & Chief 
Connection Officer of Stacey & 
Associates, LLC discusses new 
approaches to the proposal process 
describing how and where Lean 
Principles apply to the Design and 
Construction Industry. Join us for this 
virtual event!

Don’t miss out on a great opportunity 
to get some one-on-one time with 
your clients and treat them to golf at 
the same time! A portion of this year’s 
proceeds will benefit Bell Socialization 
Services.

Donate by June 12th!

http://smpscentralpa.org/meetinginfo.php
https://www.linkedin.com/groups/1775432
https://twitter.com/SMPSCentralPA
https://www.facebook.com/SMPS-Central-PA-123295647701486/
https://smpscentralpa.org/index.php
https://smpscentralpa.org/meetinginfo.php?id=278&ts=1588249208
https://smpscentralpa.org/meetinginfo.php?id=278&ts=1588249208
https://smpscentralpa.org/meetinginfo.php?id=276&ts=1585330960
https://smpscentralpa.org/meetinginfo.php?id=276&ts=1585330960
https://www.instagram.com/smpscentralpa/
https://smpscentralpa.org/meetinginfo.php?id=283&ts=1590764723
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Membership Committee

Board and Committee News
2019/20 Committee Chairs

Communications 

Membership 

Sponsorship

Programs 

President 
Sara Crimmel Miller 
Warfel Construction

Treasurer 
Ken Elder 
Lobar Associates

Secretary 
Kristen Troxell 
Benchmark Construction

President-Elect 
Todd Stager 
Pennoni Associates

Director-at-Large 
Christina McCullough 
Paragon Engineering

Immediate Past Pres. 
Ann Mark 
McMahon Associates

Director-at-Large 
Susan Shaffer 
RETTEW

Board Announcement

Shaun Shea, Chair 
sponsorship@smpscentralpa.org

Sara Crimmel Miller, Chair 
programs@smpscentralpa.org

Brad Olena, Chair 
membership@smpscentralpa.org

Melissa Yost, Chair 
communications@smpscentralpa.org

We are excited to announce the 2020/2021 Board of Directors!

mailto:sponsorship%40smpscentralpa.org?subject=
mailto:programs%40smpscentralpa.org?subject=
mailto:membership%40smpscentralpa.org?subject=
mailto:communications%40smpscentralpa.org?subject=
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Sponsor Spotlight
WHO WE ARE

MergedAnalytics is committed to helping 
B2B companies unveil and understand more 
about their customers and prospects needs.  
With a combined 90 years of development, 
consulting, training, deployment and support, 
MergedAnalytics is proud to deliver intelligence 
to many industries, with a focus on the A/E/C 
vertical. 

ONLY 2% of people who click through any website identify themselves.  As a result you are missing 
countless opportunities to follow up with the other 98% of the people clicking through your site and 
posted URL’s.  MergedAnalytics takes that mystery away by delivering actionable intelligence. 

WHAT WE DO BEST 

MergedAnalytics generates leads and delivers actionable intelligence about a Company’s customers, 
prospect and competitors by seeing which company names/contacts click though your site and/or the 
URL’s posted to social media sites and email campaigns.  

MergedAnalytics helps Companies beat competitors to the sale.  Studies show that making contact 
earlier in the sales process wins more deals.  Bid on opportunities/projects before your competitors 
are even aware of them.

MergedAnalytics helps build better sales pitches.  Understanding the specific content prospects are 
interested in is essential in crafting and improving your pitches.   Anticipate your prospects needs 
before you ever speak or present to them.

MergedAnalytics delivers the COMPLETE Prospect/Customer Journey.  Customers will go through 
a series of steps and will have varying experiences at each step before they make the decision to use 
your product or service or your competitors.  Improve customer experience by understanding the 
complete journey from an initial click to their specific interests on your site and/or landing pages.  

MergedAnalytics helps measure social media success.  Fact: People prefer clicking/sharing visually 
appealing links, especially when the links are customized and shortened.  MergedAnalytics offers 
and onboard custom short URL generator that will help Create brand awareness, Track prospects/
customer journey, Escort your prospects and customers, and Measure the success or short coming of 
a Social Media Campaign.   

MergedAnalytics is proud to support SMPS Central PA both financially as a gold sponsor and through 
active employee involvement in the chapter. For more information about MergedAnalytics, please 
visit mergedanalytics.com

https://mergedanalytics.com/
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Sponsor Spotlight
Since 1954, Print-O-Stat has 
been the leading solution 
provider of products and 
services for a variety of 
businesses and industries 
including construction, 
architecture, engineering, 
manufacturing, design, as 
well as retail consumers. 
Print-O-Stat specializes in 
guiding information of all 
types through its lifecycle — 
whether in the acquisition, 
planning, creating, printing, 
distributing or management 
phases. Print-O-Stat’s divisions which include Geospatial and Design Software Solutions, Wide 
Format Machine Sales and Service, and Printing and Archiving Services, ensure that you have a team 
of experts at your disposal to move your project from concept to completion. Whether it is as simple 
as print copies or as technical as software, we strive to be your solutions partner.

https://www.printostat.com/
https://www.printostat.com/
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Although we all may be working at home, we 
have continued to provide informative programs 
for our members and guests! We look forward to 
having in-person programs again soon!

Photoshop for Intermediate/Advanced Users

On March 12th, 15 members occupied a third 
floor classroom of the Pennsylvania College of 
Art & Design for a 3-hour in-depth dive into 
Photoshop. The instructor reviewed masking and 
compositing tools, color swapping and how to 
handle vector art. We hope everyone walked away 
with a few new tips and tricks!

New Member Orientation and Current Member 
Refresher 

On April 28th, our Board Members and 
Committee Chairs hosted a virtual event to help 
new and current members maximize their SMPS 

membership by reviewing Central PA and SMPS 
Headquarters benefits. Our Committee chairs 
talked about their roles within the organization 
and how new and current members could get 
more involved. After the orientation, we held 
our first virtual happy hour! Everyone grabbed a 
refreshing beverage and got to know each other a 
little bit more. Cheers!

Work from Home Roundtable

Members came together to share tips and tricks 
on working from home for our first-ever SMPS 
CPA virtual program. The group discussed ways 
they’ve found success staying connected with 
their team members, avoiding distractions, 
and how they’re coping during the COVID-19 
pandemic. We hope all attendees learned 
something new about a program or method of 
connection, and enjoyed sharing with each other.

InDesign Live for A/E/C Marketers

We had a great turnout – 38 members/guests – 
for this virtual event hosted by an Adobe Certified 
Expert in InDesign CC, Julie Shaffer from Shaffer 
Creative. The presenter demonstrated ways 
to format InDesign files to build resumes and 
organizational charts in a streamlined fashion 
that not only save time, but look great! We hope 
all attendees were able to be “wow’d” from at 
least one tip shared during this presentation. We 
will keep an eye out for her upcoming video series 
for potential future programs!

Program Recaps

Have suggestions on a program  
you would like to see us offer?

 Have an interest in planning fun  
and educational events?

Contact our Program Chair, 
Sara Crimmel Miller 

programs@smpscentralpa.org

mailto:programs%40smpscentralpa.org?subject=
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Member Spotlight

How long have you been a member of SMPS?
1 year
Why did you become a member? 
Surround myself with alike business people
Who, if anyone, invited you to your first 
meeting? 
Brooke Wenger
Do you have a mentor or guide (or have you 
had one in the past)? 
My grandfather.  I don’t remember my 
grandfather, he passed away just shy of my first 
birthday, but my grandmother always told me 
I had his business sense and character.  My 
grandfather believed in its not what you know, its 
who you know.  I follow that motto to this day.
What is your favorite SMPS memory? 
I joined SMPS on a Monday and that same week 
was the Harrisburg Boat Networking Event.  It 
was my first SMPS event and Todd Stager and 
I showed up with the exact same color scheme 
outfit.  Same boat shoes, color shorts, and shirt.  
It was very comical. What a great event!  
What is one thing that everybody knows you 
for? 
Work hard, play hard.
What is one thing that might surprise people to 
know about you? 
I watch the Golden Girls.  My grandmother 
always had it on when I visited and it stuck with 
me. Sophia is my favorite!

If you could change one thing about yourself 
what would it be?  
To have better patience.
What did you study in college? 
Business Management and Marketing 
What would you study in college now? 
The exact same thing but minor in Finance or 
Accounting
What are your hobbies & interests outside of 
the office and SMPS? 
Coaching my two boys in baseball and basketball. 
I love the outdoors – golf, hiking, hunting, 
camping, four wheeling, Penn State football & 
tailgating and having a drink with my wife by the 
fire on our deck.
What is the one movie you have to watch if you 
run across it on your TV? 
Field of Dreams is my all-time favorite movie.
Do you have any advice, secrets to success or 
guiding thoughts? 
I tell my two boys everyday…Give 100%, kick 
butt, and own it (meaning own up to your good 
and bad mistakes).

Name:  Ken Elder
Title: Business Development Manager
Firm:  Lobar Associates
# of years in the A/E/C industry: 9 years
Role with Central PA SMPS:  Active Member, Incoming Treasurer
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Annual Sponsorship Opportunities

Annual Sponsorship Opportunities
We are now accepting annual sponsorship commitments for the upcoming 2020/2021 board year! 
Our sponsorships run from September through August every year. We offer several sponsorship 
levels to fulfill every marketing need and budget. Please consider promoting your firm and supporting 
SMPS CPA!

SMPS CPA is the premier source for education, resources, networking, and information exchange for 
marketers in the A/E/C industry.

Almost half of our members hold senior level positions within their firms, meaning our sponsors 
receive prime exposure to many potential business partners and decision makers. In addition, our 
email distribution list includes more than 700 friends.

Sponsoring SMPS CPA means supporting your firm in its efforts to gain maximum exposure. 

Purchase your  
Annual Sponsorship

Download the  
Brochure

NOW ACCEPTING ANNUAL SPONSORSHIP 
COMMITMENTS FOR OUR 2020-2021 BOARD YEAR

https://smpscentralpa.org/sponsors.php
http://smpscentralpa.org/catalog.php?cat=3
http://smpscentralpa.starchapter.com/images/2018-2019_SMPS_Annual_Sponsorship_flyer.pdf
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Program Sponsorship Information
Program Sponsorship Opportunities

Sponsoring a program is a 
great way to promote your firm. 
There are different levels of 
sponsorship to meet your needs. 

Your commitment as a program 
sponsor will help ensure we 
offer our member firms, and the 
broader A/E/C community, the 
valuable business development, 
networking, and educational 
opportunities throughout the 
year to help them transform 
their business. Please consider 
promoting your firm and supporting SMPS CPA! 

Annual and program sponsors are reminded to take advantage of their free registrations to participate 
in upcoming events. For more information or to select a program to sponsor, please contact Sara 
Crimmel Miller at programs@smpscentralpa.org.

Download the  
Brochure

Purchase your  
Program Sponsorship

mailto:programs%40smpscentralpa.org?subject=
https://smpscentralpa.starchapter.com/images/SMPS_Program_Sponsorship_flyer_2019-2020.pdf
https://smpscentralpa.org/sponsors.php
http://smpscentralpa.org/catalog.php?cat=4
https://smpscentralpa.org/meetinginfo.php?id=276&ts=1589400961
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Careers

A/E/C Online Learning
Focused exclusively on marketing and business development 
for the A/E/C industry, MARKENDIUM: ONLINE LEARNING 
CENTER  brings you the best of both worlds: e-learning and 
professional development.

The current catalog features a variety of courses, from content 
marketing and client-building to return on investment (ROI) and 
social media. When you participate, you can even earn SMPS 
CEUs, AIA LUs, and PDHs.

Consider sharing the course catalog with your bosses and telling 
them you have access to this training, because of their support 
of your SMPS membership. Another idea? Consider hosting a 
brownbag with your office and leading a follow-up discussion. 
If you have other ideas for taking advantage of the ONLINE 
LEARNING CENTER offering, be sure and share them with the 
rest of us!

The SMPS CPA Chapter’s Board 
and Committee Chairs are 
always striving to improve and 
provide our members with more 
value through targeted, relevant 
programs and the latest industry 
information. One idea that we 
had  was to ask you for your BIG 
IDEAS:

• What could we start to do or 
do better? 

• What industry trend or 
challenge would you like us 
to explore? 

• Could we communicate with 
you better or add a new 
section to this newsletter? 

No BIG IDEA is too small…
the collective knowledge and 
creativity of our chapter is truly 
tremendous, and we want to 
hear from you. So come on, 
share your BIG IDEAS with 
us! Email us at president@
smpscentralpa.org.

Through the SMPS CPA 
Chapter, members can begin 
their journey to become 
Certified Professional Services 
Marketers (CPSM). A  monthly 
series of brown bag study and 
mentoring sessions will focus 
on each Domain of Practice.

The cost includes all program 
and study group sessions, which are led by senior marketers 
and mentors.  The cost of the CPSM exam, study materials and 
application fee is not included.  This program is open to SMPS 
members only.

The program is designed to help members establish an exclusive 
mentoring network; strengthen competency in the marketing 
and business development practices for the A/E/C industry; and 
facilitate study groups and testing for members seeking National 
CPSM Certifications.

Questions?  Please contact Anne Miller, CPSM at cpsmprogram@
smpscentralpa.org

Career Advice

CPSM Programs

Expert Advice

Visit smpscentralpa.
org/classifieds for the 

latest job postings!

https://onlinelearning.smps.org/
https://onlinelearning.smps.org/
https://onlinelearning.smps.org/
https://onlinelearning.smps.org/
mailto:president%40smpscentralpa.org?subject=
mailto:president%40smpscentralpa.org?subject=
mailto:cpsmprogram%40smpscentralpa.org?subject=
mailto:cpsmprogram%40smpscentralpa.org?subject=
http://smpscentralpa.org/classifieds.php
https://smpscentralpa.org/CPSM_Programs
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The Society News
SMPS NERC

Re-examining the Build Business Experience
SMPS is currently looking into the logisitics of Build Business 
2020 and deciding whether to keep it in August 12-14, 2020 or 
push the date to the fourth quarter of the year. They are also 
recrafting sessions with a focus on business continuity and other 
important topics as we emerge post-COVID-19. Stay tuned for a 
decision on the date: buildbusiness.org

Marketer Must-Reads, brings you relevant articles with best 
practices to help your firm thrive. Up first in the newly launched 
series: digital marketing. Download now: https://www.smps.org/
marketer-must-reads-digital-marketing-e-book/

New ebook Series: Marketer Must-Reads

SMPS CAREER CENTER

SMPS members have 
complimentary access to 
a company directory of 

organizations hiring A/E/C 
marketers. With new weekly job 
postings on the Job Board, check 

out this job seeker resource:

smpscareercenter.org/

MAKE THE MOST OF YOUR 
MEMBERSHIP WITH  

ON-DEMAND LEARNING

With the on-demand Learning 
Lab catalog (complimentary 
with membership), you can 

browse from labs on proposals, 
InDesign, CRM implementation, 

Photoshop, and social media 
(CPSM CEUs included): bit.ly/

LearningLabRecordings

https://www.smps.org/buildbusiness/
http://buildbusiness.org
https://www.smps.org/marketer-must-reads-digital-marketing-e-book/
https://www.smps.org/marketer-must-reads-digital-marketing-e-book/
https://www.smps.org/marketer-must-reads-digital-marketing-e-book/
https://onlinelearning.smps.org/catalog
http://bit.ly/LearningLabRecordings
http://bit.ly/LearningLabRecordings
http://bit.ly/LearningLabRecordings
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Thank You to Our Annual Sponsors!
Gold Silver Media

In-Kind SponsorsBronze

We kindly ask that you adhere to our cancellation/refund policy to help us avoid unnecessary costs due to 
program no-shows. Even if a program is free, there are still costs involved with refreshments that we provide 
to attendees. The policy, which can be found under each program description on our website, states that 
cancellations made 48 hours prior to the event will be fully refunded. All other cancellations or no-shows will 
be invoiced for the full cost of the event.

Photos are frequently taken at our chapter events. The SMPS CPA chapter has the right to use photos from 
our events for any purpose, including but not limited to use in publications, on social media, in the newsletter, 
promotional materials, and on the website. 

Cancellation/Refund/Photo Policy

SKELLY and LOY, Inc. RMF Engineering

Stewart and Tate Construction

http://www.sse-llc.com/
https://www.rmf.com/
http://stewartandtate.com/
https://www.rettew.com/
http://triadeng.com/
http://www.mcmahonassociates.com/
http://www.benchmarkgc.com/
https://www.warfelcc.com/
https://mergedanalytics.com/
http://www.peservices.org/
https://www.printostat.com/ 
https://www.wickershamconstruction.com/
http://www.fxdigitalmedia.com/
https://rsmowery.com/
https://smpscentralpa.org/Build_Business_2020

